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Small-batch Packaging Opportunities for Commercial Printers
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Q45: Why do you think your business has grown? Are there changes or Q32: What packaging applications do you print2
investments that you have made#

We have expanded our
services offerings -

64% Labels

We have invested in more

efficient equipment 59% Folding carton

We have invested in sales

and markefing Corrugated
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+ Online Design for Packaging - Aurigma, Chili Publish, CloudLab, Infigo
- CMYK+ Digital Press - HP, Ricoh, Xerox, Xeikon, etc.

+ Digital Embellishment - MGI, Scodix

- Small format Finishing - Intec
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Small-batch Packaging for Commercial Printers Research

Project Objectives:

+ Identify participation levels of commercial printers in small-batch packaging

+ The impact of applications (products) being produced

+ Uncover how commercial printers are producing the work in relation o workflow and equipment.

1. Profile and Demographics 3-6 questions

Online enablement (print e-commerce, online design
capabilities)

—» - Identify workflow tasks adjustments required

Software adoption and spend

Workflow challenges

2. Market Opportunity 3-5 questions
5. Equipment 8-10 questions
< Reasons for expanding inte small-batch packaging

Company size, revenue, employee count
Establishment type
Respondent role

« Targeted verticals » Type of printing and finishing equipment

+ Type and size of customers + Equipment challenges and desired features
Source of prospects/customers » Future investment areas
Average order size and frequency »  CMYK+ capabilities

Inline/offline capabilities and preferences for finishing and
3. Applications 10-15 questions embellishments

+ Mix of folding carton and labels .
« Cost versus sales price for top applications é. Investiments 2-3 questions

Current and future growth applications
Impact of packaging on other applications — In Staff
In Marketing

In Sales training
In Equipment
In Software

Run lengths and print volumes
Amount of customization/personalization
Expectations for increasing volumes and applications
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