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Platforms and Apps: The Future of MFP Solutions
2018 Multi Client Study (US market)
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400 & (Web $57E) End-user / IT decision-maker survey and interviews to discover:
¢ Which MFP apps are most used and why
> Profile of companies (size, industry, departments)
¢ How apps are typically acquired and preferred acquisition methods
> Purchased, download for free, included in purchase price, others
¢ Which apps are needed and why, by industry type
+ “Marketplace” self-service portal acceptance
> What is needed to increase popularity?
¢ Level of impact App availability/portfolio had on purchase decision
¢ Level of impact App availability/portfolio had on customer retention
60 & (Web §H7) Channel survey and interviews to discover:
¢ Impact on MFP sales and how customers purchase, by brand
¢ Which apps are most used by their customers and why
¢ Impact on customer retention (“stickiness”)

+ “Marketplace” usage and preferences
+  Support experience and requirements MFP Apps Future Plans

lan to download and use MFP apps in the future?

¢ Revenue generated

uYes, inthe next 12 months = Yes, inthe next 1-2years  mYes, in the next 3+ years  mUnsure

+ Reselling app opportunities
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¢ Preferred acquisition methods
¢ Training requirements fogvemp | 1 =

¢ Developer requirements
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Platforms and Apps: The Future of MFP Solutions
A Study to Understand the Market, Sales Impact and Competitive Landscape

Objectives and Methodologies

MFP Platforms and Apps Study: Objectives (1)
MFP Platforms and Apps Study: Objectives (2)
Platforms & Apps Study: Methodology

End User Highlights/Insights

IT Decision Maker Respondent Profile

Channel Respondent Profile

Business and Document Priorities

General Business Priorities

Business Priorities

Business Content on Paper

Paper Content

Inhibitors to Converting Paper Processes to Digital
Major Hurdles of Converting Paper to Digital
Level of Automation in Current-State Processes
Manual Document Processes

MFP App Awareness

Familiarity with Smart MFPs

Common Uses of MFP

Familiarity with MFP Apps

Top MFP App Types Currently in Use

MFP Apps Currently Used

Interest in MFP Apps for Automating Tasks / Processes
Automating Processes

Should Apps be Pre-installed or Optional on MFP
MFP App Purchasing and Stores

Apps Pre-installed vs. Optional

Top Considerations when Selecting an MFP Vendor
Importance of Apps in MFP Buying Process
Vendor Discussion/Demonstration of MFP Apps
Awareness of MFP “App Store” Portals

How Respondents Learned about MFP App Store
Roles in Organization Permitted to Buy Apps

MFP App Store Purchase History

Reasons for Not Purchasing an App from Online MFP App Stores
Motivators for Using the App Store

Apps from MFP App Stores Purchasing Motivators
Preference for MFP App Acquisition Methods
Deployment of MFP Apps to Devices

MFP App Adoption and Usage

Satisfaction with MFP Apps Device Integrations
MFP App Usage Trends

Usage of Apps among Adopters

Reasons for Expectation that App Usage will Increase
Reasons for Increase in App Usage
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Reasons for MFP App Usage Decrease
Reasons for Decrease in App Usage

Have MFP Apps Replaced a Full Software Application?
Replacement of Full Software Applications
Type of Full Software Application Replaced
MFP App Customization

Preferred Purchasing Methods for MFP Apps
MEFP Apps Purchasing/Payment Models
Preferred Pricing for Simple MFP App
Amount Willing to Pay for Simple MFP Apps
Preferred Pricing for Advanced MFP App
Amount Willing to Pay for Advanced MFP Apps
Benefits of MFP Apps among Adopters
Benefits Sought

Satisfaction with MFP Apps Used

Reasons for Satisfaction with MFP Apps
Significance of MFP Apps with your MFP Brand
MFP Apps in the Channel Survey

Channel Survey Respondent Profile
Company Type

Company Size

Annual Revenue

Top Areas of Growth and Investment in the Channel
Revenue Growth Opportunities

Business Differentiators

Channel: MFP App Sales

MFP Apps that are Provided

MFP Apps Provided to Customers

OEM Incentives for Placing MFP Apps

OEM MEFP Sales Quotas

Obstacles to Selling MFP Apps

MFP App Sales Obstacles

Preferred Payment Models

Differentiation Due to MFP Apps

Channel: MFP Apps Support & Service
MFP APP OEM Support

MFP App Support

Unsatisfactory MFP App Service

In-House App Development/Integration
Preferred MFP App Development Models
Main App Delivery Method

MFP App Demonstrations

MFP App Benefits

Channel Partner Opinion of MFP App Store
Vendors Who Offer Stores

MFP App Store Benefits

Preferred App Acquisition Method Among Channel Partners

MFP App Service Fees

Billing Scenarios Channel Uses for MFP Apps

MFP App Awareness with Customers

Channel: MFP App Customers

MFP App Adoption Level Among Channel Customers
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Perceived Obstacles to MFP App Adoption among Channel Customers
MEFP App Adoption Obstacles

. Future MFP App Importance

. MFP App Importance to Customers’ Office Environment
. MFP APP Importance — Customers’ Office
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MEFP APP Importance — Dealership
MEFP APP Importance — Dealership
Full Software Application Replacement
Replaced Software

MFP Usage Tracking

Interview Quotes

Reported MFP App Sales Impact
Conclusions & Recommendations
Conclusions

Recommendations

BX (F+— F&E#)

Job Title

Primary Industry

Primary Industry

Level of Involvement in Selecting MFPs
Familiarity with Smart MFPs
Familiarity with Smart MFPs (Means)
Services MFPs Most Used For
Familiarity with MFP Apps

. Initial Exposure to MFP Apps

MEFP Apps Currently Used

. Apps Pre-installed vs. Optional

Technological Approach

. Business Priorities

Manual

Manual Processes

Automating Processes

Major Hurdles of Converting Paper to Digital

. Paper Content

. Means

. Technology Resources
. IT Budget

Decision Maker on Budget Items

. Last MFP Acquisition

Last MFP Acquisition (Means)
MFPs Source

. Top 4 MFP Vendor Criteria

Importance of Apps in MFP Buying Process
Importance of Apps in MFP Buying Process (Means)

. Vendor Discussion/Demonstration of MFP Apps

Vendor Demonstration of MFP Apps

. MFP Apps Store Offerings

Familiarity with MFP App Store

. Importance of Online MFP App Store

Importance of Online MFP App Store (Means)
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Satisfaction with Online MFP App Store

Satisfaction with Online MFP App Store (Means)
Authoritative Roles

Reasons for Not Purchasing an App from Online MFP App Stores
Apps from MFP Apps Stores Purchasing Motivations
MEFP Apps Acquisition Approach

Deployment of MFP Apps to Devices

Satisfaction with MFP Apps Device Integrations
Satisfaction with MFP Apps Device Integrations (Means)
Newly Available MFP Apps

Usage of Apps

Usage of Apps (Means)

Reasons for Increase in App Usage

Reasons for Decrease in App Usage

Keeping Already Procured Apps

Next MFP App Adoption

Next MFP App Adoption (Means)

Replacement of Full Software Applications

Type of Full Software Application Replaced

MFP Apps Downloading Method

Full Software Application Upgrade

Type of Full Software Application Purhcased

App Customization

MFP Apps Purchasing/Payment Models

MFP Apps Preferred Payment Method

Amount Willing to Pay for Basic MFP Apps

Amount Willing to Pay for Basic MFP Apps (Means)
Amount Willing to Pay for Advanced MFP Apps
Amount Willing to Pay for Advanced MFP Apps (Means)
Amount Willing to Pay for Customizable Apps
Amount Willing to Pay for Customizable Apps (Means)
MFP Apps Usage Tracking

Departments using MFP Apps

Benefits Seeked

Benefits Gained

Satisfaction with MFP Apps Used

Satisfaction with MFP Apps Used (Means)

Reasons for Satisfaction with MFP Apps

Reasons for Dissatisfaction with MFP Apps
Significance of MFP Apps Brands

Significance of MFP Apps Brands (Means)

Past Usage of MFP Apps

Reasons for Discontinuing MFP Apps Usage
Reasons for Not Using MFP Apps

Potential MFP Apps Utilization

MFP Apps Future Plans

MFP Apps Future Plans (Means)

MFP Apps Preferred Acquisition Method

MFP Apps Preferred Purchasing Business Models
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