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Opportunities and Challenges in B2 Digital

Insights from B2 Press Users and Prospects
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. What do they say about the first installations? . Do they know of B2 technology? Are they considering it?
J How much do they use them? To print what? . What keeps them from buying? What factors will make them buy?
. What do they want that they don’t get now? . Do they want another format, such as B1?
. What conditions will make investment attractive to them?

Understand business motivation, and customer demand
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_ — Investment decision versus competing technologies
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— Sources of jobs—digital, offset, new—also, breakeven against offset
. o Examine current and future print applications
RESLUFRO Mainl ial printi h as f books, broch t
gy — Mainly commercial printing uses such as forms, books, brochures, etc.
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— Also packaging, such as folding cartons

Study finishing set-up
?&ﬂﬂl@’t")l‘7‘y7€,’&ﬂ£*}§¢%} — Production workflow, interest in in-line, areas for improvement, special
needs for digital B2
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How users actually adopt/use B2 equipment

Likes, dislikes about the first models, where to improve them

Media successes, problems, wishes

Workflow concerns, finishing limitations

What users and prospects say will drive them to invest in B2
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