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and retail markets.

+ Mobile will experience highest growth in financial services

and government market.
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*  Profile communication service requirements (print and online) across 5 different vertical industries

*  Focus on large organizations with 100+ employees

*  Quantify spending by key application area and media type

e Assess process for selecting providers

* Ildentify strategies and recommendations for business growth by market and application
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*  Shifting communication channel preferences and spending

* Migration from offset to digital print in key application areas

*  Adoption of variable data printing programs

* Pace of online migration for print communication applications

* Usage trends of print, e-mail, mobile, and social media marketing

* Use of internal vs. external printing providers and criteria for selecting providers

* Adoption of Web/online ordering to purchase printing
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*  Financial services 95 ¥4

*  Government 107 4

*  Healthcare 105 ¥4

*  Manufacturing 102 4

*  Retail 100 1%
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PPT L/R—F B (Executive Summary)

Understanding Vertical Markets in Western Europe: Corporate Communication Requirements
Executive Summary & Aggregate Results

Introduction

Project Objectives

Markets Segment Coverage

Examination of Various Market-Defining Trends
Research Methodology

Research Deliverables

Applying the Study Results to Drive Sales and Volume
What’s Inside: Vertical Market Insight

Survey Respondent Demographics

Executive Summary

Executive Summary — Aggregate Results
Recommendations

Spending Growth by Channel by Verticals

Share of Communications Spend by Channel by Vertical
Spending Growth by Channel by Country

Share of Communications Spend by Channel by Country
Top Print Spend by Application by Vertical

Primary Digital Printing Applications by Vertical
Growth in Communication Areas by Vertical

Online Migration by Application

Primary Providers of Integrated Marketing Services
Total Survey Results

Communication Spending Trends

Communications Spending Distribution
Communication Category Spending

Online Media Spending

Spending by Print Application

Print Spending by Vertical

Print Spending by Country

Spending by Communication Area

Average Print Spending by Application

Print Production Trends

Media Usage Trends

Mass Media Used for Customer Communications
Printed Media Used for Customer Communications
Online Media Used for Customer Communications
Effectiveness of Media Types in Customer Communications (1)
Effectiveness of Media Types in Customer Communications (2)
Digital Media Use Top Growing

Print and Mass Media Use Holding Steady Overall
Number of Media Channels

Connecting Print to Digital Channels

Reasons for Blending Print and Digital Media
Digital Channels Linked to Print
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Response Rates to Media Combinations

Action Rates to Media Combinations

Key Media Selection Factors: Audience & Cost

Audience Targeting Approaches Favour Personalization

Levels of Personalization/Variable Imaging

Cost Top Reason for Not Personalizing Print Campaigns

Digital Disruption

Delivery Method of Communication Material

Top Print Applications Moving Digital

Top Reason for Transitioning Print to Electronic Formats

Status of Policy Mandates to Transition Documents to Electronic Format

Q31: Of the communication materials you provide to end users, what is the delivery format?
Key Print Buying Trends

Rules Governing Purchasing

Spending Limit before Approval

Purchasing Trends

Corporate Print Room/In-house Print Site

Corporate Standards that Govern Print Procurement Practices

Access to Web-based Purchasing Platforms/Portals

Total Print Spend Ordered Over Internet

Total Print Spend Ordered Over Internet (Mean)

Pinpointing Communication Decision Makers

Top Decision Making Departments for Communication Campaigns and Vendor Selections
Purchasing Decisions at Various Levels

Finance and Corporate Control Communication Spending

Selecting a Print Provider

Print Providers Used

Top 10 External Service Providers Used

What’s Important to Buyers?

Importance Print Providers in Offering Select Ancillary Services

Use of Print Vendors in Providing Ancillary Services

Internal Resources or Specialized Agencies Top Sources for Value-Added Services
Internal Creative and IT are Top Resources for Communication Campaign Support
Relationship with Provider



