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Highest Growth PSPs Produce More Variable Data
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Higher Focus on Value-Added Services Tends to Lead to
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Production Print Services in North America
Understanding Industry Transformation
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. Recommendations — Equipment & Software Vendors (1)
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. Surviving, Thriving, and Dying Overview: Print-for-Pay
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. Surviving, Thriving, and Dying Overview: In-Plants
. 2012-2013 Revenue Change vs. 2013-2014 Expected Revenue Change
. Biggest Print Service Providers are Doing the Best
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. Thriving PSPs Allocate More Resources to Top Line
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. Growing PSPs Rely Less on Print Revenue

. Higher Focus on Value-Added Services Tends to Lead to Greater Growth
. Declining PSPs Say They Need Better Devices

. Print Service Providers Page Volume and Run Length Trends
. Highest Growth PSPs Have Higher Ratio of Digital Devices

. Highest Growth PSPs Produce More Variable Data

. Growth PSPs Offer More Finishing Services

. Growth PSPs Operate More and Have Higher Utilization

. In-Plant Consolidation Will Continue Where Possible

. The Pace of Commercial PSP Consolidation Will Intensify

. Percent of Print Revenue from Web-to-Print or e-Commerce
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. Print Service Provider Software Investment
. Tracking and Monitoring Waste
. Managing Print Sourcing is a Growth Driver for In-Plants
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. Software Usage & Investment Plans
. Print Workflow Software Used: Total
. Print Production Software Usage Comparative of This Survey Data vs. Previous InfoTrends Research
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. Print Production Software Usage Comparison by Environment
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. Software Investment Plans
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. Equipment Usage & Investment Plans
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. Types of Printing Equipment Used
. Sites With Revenue Growth Tend to Have More Devices
. Revenue Growth Sites Operate More Hours
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. Revenue Growth Sites Have Higher Equipment Utilization
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Digital Color Equipment Investment Plans
Offset Equipment Investment Plans
Finishing Equipment Investment Plans
Finishing Capabilities

Number of Finishing Services Offered
Off-Line Finishing Services Offered
In-Line Finishing Services Offered
On-Site Finishing Services Offered: Total

On-Site Finishing Services Offered: In-Plant vs. Print-for-Pay

Finishing Decision-Makers
Finishing Bottlenecks

Consideration of Moving Off-Line Finishing In-Line

Digital Color Applications
Color Cut Sheet Volume by Application (Means)
HSIJ Volume by Application (Means)
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Orange 2014 “FOHIBM S L/-HE (new topic added in 2014 version)
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Type of Printing Operation

Level of Responsibility

Company’s Primary Business

In-Plant Job Title

Print-for-Pay Job Title

Management of In-Plant Facility
Number of Additional In-Plant Locations
In-Plant Revenue Structure
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10. Number of Employees in United States

11. Number of Employees at Location

12. Number of In-Plant Employees at Location

13. Percent of Employees by Job Category: Currently (Means)
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Percent of Employees by Job Category: In 2-3 Years (Means)
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15. Change in In-Plant Budget from 2012 to 2013

16. Expected Change in In-Plant Budget from 2013 to 2014
17. Integration of In-Plant Printing With Another Department
18. Department In-Plant Reports To

19. Number of Locations

20. Revenue from Printing & Related Services

21. Revenue Change from 2012 to 2013

22. Expected Revenue Change from 2013 to 2014

23. 2012-2013 Revenue Change vs. 2013-2014 Expected Revenue Change
24. Acquisition between 2012 and 2013

25. Most Likely Future of Business

26. Sources of Revenue: Region (Means)

27. Sources of Revenue: Customer Size (Means)

28. Top Three Vertical Industries of Customers

29. Who Sales Representatives Call On

30. Ways of Promoting Services
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31. Print Production Workflow Software Definitions

32. Software Usage: Total

33. Software Usage: In-Plant

34. Software Usage: Print-for-pay

35. Software Licensing Models Used: Total

36. Software Licensing Models Used: In-Plant

37. Software Licensing Models Used: Print-for-pay

38. Average Run Length of Web-to-Print or e-Commerce Jobs

39. Average Run Length of Web-to-Print or e-Commerce Jobs (Mean)
40. Percent of Revenue from Web-to-Print or e-Commerce Jobs
41. Does Web-to-Print System Provide Connectivity to Print MIS
42. Are Paper Job Tickets Used?

43. Are Jobs Scheduled Manually?
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44. Are Jobs Imposed Manually?
45. Percent of Jobs Received not Print-Ready
46. Percent of Jobs Received not Print-Ready (Mean)
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47. Types of Printing Equipment

48. Number of Offset Devices by Category

49. Number of Offset Devices by Category (Means)

50. Number of Digital Color Devices by Category

51. Number of Digital Color Devices by Category (Means)
52. Number of Color HSIJ Devices by Category

53. Number of HSIJ Devices by Category (Means)

54. Number of Digital B/W Devices by Category

55. Number of Digital B/W Devices by Category (Means)
56. Number of Wide Format Devices by Category

57. Number of Wide-Format Devices by Category (Means)
58. Off-Line Finishers Used With Output Devices

59. In-Line Finishers Used With Output Devices

60. Output Devices Used With In-Line Finishing: Total
61. Output Devices Used With In-Line Finishing: In-Plant
62. Output Devices Used With In-Line Finishing: Print-for-pay
63. Outsourced Finishing Processes

64. Type of Mechanical Binding Applied

65. Reasons for Choosing Mechanical Binding Type

66. Decision-Maker for Finishing Used

67. Off-Line Finishing Bottlenecks

68. In-Line Finishing Bottlenecks

69. Consideration of Moving Off-Line Processes In-Line
70. Top Reason for Considering Moving Off-Line Process In-Line
71. Considerations of Moving Off-Line Process In-Line

72. Type of Finishing Required: Color Jobs (Means)

73. Type of Finishing Required: B/W Jobs (Means)
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74. Services Currently Offered

75. Additional Services Expected to Add in Next Two Years

76. Expected Revenue Growth by Service

77. Expected Revenue Growth by Service (Means): Total

78. Expected Revenue Growth by Service (Means): In-Plant

79. Expected Revenue Growth by Service (Means): Print-for-pay
80. Top Three Revenue Generating Services

81. Percent of Print Volume That is Variable: Currently

82. Percent of Print Volume That is Variable: Current (Means)
83. Percent of Print Volume That is Variable: In 2 Years

84. Percent of Print Volume That is Variable: In 2 Years (Means)
85. Most Used File Format

86. Percent of Volume on Color Devices that is B/W (Means)

87. Percent of Volume on Color Devices that is B/W (Means)

88. Days Operated

89. Hours Operated per Day (Means)

90. Hours Per Day of Device Usage (Means)
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91. Color Cut Sheet Volume by Application (Means): Total

92. Color Cut Sheet Volume by Application (Means): In-Plant

93. Color Cut Sheet Volume by Application (Means): Print-for-pay
94. HSIJ Volume by Application (Means): Total

95. HSIJ Volume by Application (Means): In-plant

96. HSIJ Volume by Application (Means): Print-for-pay

97. B/W Cut Sheet Volume by Application (Means)
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98. Percent of Income by Source: Currently (Means)

99. Percent of Income by Source: Currently (Means)
100. Percent of Income by Source: In Two Years (Means)
101. Digital B/W Device Investment Plan: Total

102. Digital B/W Device Investment Plan: In-plant

103. Digital B/W Device Investment Plan: Print-for-pay
104. Primary Driver to Purchase New B/W Device

105. Digital Color Device Investment Plan: Total

106. Digital Color Device Investment Plan: In-Plant

107. Digital Color Device Investment Plan: Print-for-pay
108. Primary Driver to Purchase New Color Device

109. Digital Color Capabilities Investment Plan: Total
110. Digital Color Capabilities Investment Plan: In-Plant
111. Digital Color Capabilities Investment Plan: Print-for-pay
112. Finishing Devices Investment Plan

113. Finishing Devices Investment Plan: Total

114. Finishing Devices Investment Plan: In-Plant

115. Finishing Devices Investment Plan: Print-for-pay
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116.Job Trends: Total

117.Job Trends: In-Plant

118.Job Trends: Print-for-pay

119. Business Conditions Trends: Total

120. Business Conditions Trends: In-Plant
121. Business Conditions Trends: Print-for-pay
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122. Tracking of Waste

123. Waste Elements Tracked

124. Waste Factors: Total

125. Waste Factors: In-Plant

126. Waste Factors: Print-for-pay

127. Workflow Process with Most Waste
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128.Role in Print Procurement

129. Print Procurement Right of First Refusal
130. In-Plant Insourcing

131. Percent of Revenue from Insourcing
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(survey questions which were included in 2011, however excluded in 2014)

Q14: Are you planning on integrating your print production operation with another printing, mailing, or
data center operation?

Q29: Of the files received for print jobs, what percentage are received in the following formats? (Native
Office Applications, Native Graphics Applications, PDF, PostScript,
Variable Data Output File, Other)

Q31: Which of the following types of prepress equipment do you have at your site? (Computer-to-plate
System, Color scanner, B&W scanner, Film imagesetter)

Q33: For each of the following types of equipment, is it 1-color, 2-color, 4 color, or 5+ color?

Q42: What two-dimensional barcode format have you used in your mobile 2D barcode campaigns? (Quick
Response (QR) Code, Universal Product Code (UPC), Microsoft Tag,
BeeTagg, DataMatrix, JAGTAG, ScanBuy EZcode, Other, Don’t know)

Q43: What types of print applications have you used for 2D mobile barcode campaigns?

(Direct Mail, Brochures, Business Cards, Catalogs, Posters/ Banners/ Signage, Inserts/Coupons, Bills/
Statements/ Invoices, Packaging, Magazines, Books, Newspapers

Other. Don’t know)

Q50: Please indicate the growth/decline of your OFFSET printing volumes in 2010.
(Increased, Remained flat, Decreased)

Q52: What is the primary reason that Offset volume has moved to digital?

(Shorter print-runs, digital is more cost effective, Converted to a print-on-demand model to remove
obsolescence, Needed to incorporate variable data, Converted from a print and distribute model to a
distributed print model, Other)

Q61: When acquiring the following types of equipment, would you prefer to purchase it used or new? —
(Used, New, N/A)

Q63: How do you plan on financing the following types of digital black & white devices? —
(Lease, Purchase/Cash, Purchase/Finance with Vendor, Purchase/Finance with Bank, Other)

Q66: What is your investment plan for the following OFFSET devices? —
(Budgeted for 2011, Considering in 2012, Considering in 2013 or later, None)

Q67: How do you plan on financing the following offset devices? —
(Lease, Purchase/Cash, Purchase/Finance with Vendor, Purchase/Finance with Bank, Other)

Q69: How do you plan on financing the following finishing devices? —
(Lease, Purchase/Cash, Purchase/Finance with Vendor, Purchase/Finance with Bank, Other)

Q77: What is the most common size you run on your digital device? —
(Smaller than 8.5x 11, 8.5" x 11”7, 8.5" x 14”7, 11" x 177, 12” x 18", 14” x 20”7, Larger than 14' x 20"

Q78: What percentage of the volume on your digital devices is 11”x17” or greater?
e B&W Cut Sheet Printer/Press

e B&W Cut Sheet MFP/Copier

e Full Color Cut-Sheet Digital Printer/Press

e Full Color Cut-Sheet Digital MFP/Copier

Q79: What percentage of jobs requires the stocks listed below for your B&W Cut-Sheet Printer?
¢ Uncoated Text
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e Uncoated Cover

e (Coated Text

e (Coated Cover

e Unusual/Specialty Stocks

Q80: What percentage of jobs requires the stocks listed below for your Color Copier/MFP?
*  Uncoated Text

*  Uncoated Cover

e Coated Text

*  Coated Cover

e Unusual/Specialty Stocks

Q81: What percentage of jobs requires the stocks listed below for your Color Cut-Sheet Printer/Press?
*  Uncoated Text

*  Uncoated Cover

*  Coated Text

*  Coated Cover

e Unusual/Specialty Stocks
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